
!)= ldl8of / ahf/  
        Media and Market 

!)=! laqmL÷ljt/0f 
         Marketing/Circulation 

 
2193. cvaf/L sfuhsf] s/df unt JofVof 

lbg]z >]i7. @)%$. cfhsf] ;dfrf/kq, @) ;fpg, k[=%. 
2194. cfDbfgLsf] ;|f]t ag]sf] 5 xs/ k]zf 

uf]s'n cof{n. @)%*. lxdfno 6fOD;, @) k';, k[=@. 
2195. slxn] glas]/ x}/fg, slxn] las]/ x}/fg 

k'is/nfn >]i7. @)%#. cfhsf] ;dfrf/kq, ! c;f]h, k[=(. 
2196. sfnf] sfnLsf]6df /ËLg 6]lnlehg 

t'nf/fd kf08]. @)%(. sflGtk'/ -sf];]nL_, @& k';, k[=ª. 
2197. 6]lnlehgM l;;fleqsf] ;+;f/ 

clgn clwsf/L. @)%(. g]kfn kflIfs #-*_M$)–$%. 
2198. lghL kqklqsfM d"Noj[l4 ;d:ofsf] ;dfwfg xf]Og 

>L cfrfo{. @)$*. b]zfGt/, @^ ;fpg, k[=@. 
2199. g]kfndf jflif{s sl/a %) xhf/ 6]lnlehg ;]6 laqmL  

lzjs'df/ e§/fO{. @)%*. uf]/vfkq, @( k';, k[=&. 
2200. kqsfl/tf If]qdf a9\bf] afn>d 

dlg/fh u'?ª. @)%*. g]kfn ;dfrf/kq, ( dª\l;/, k[=%. 
2201. kqklqsfsf] ljt/0f kl/df0fM Ps cWoog 

o'j/fh kf08]. @)%*. g]kfn !#*M!@–!*. 
2202. klqsf afF8]/} lhGbuL wfGb}  

/fdrGb| kf}8]n. @)%(. /fhwfgL, !% k';, k[=%. 
2203. klqsf a]r]/ u'hf/f rnfpFb}5g\ Dof/fy'g wfjs …ad]{nL dfOnf]Ú 

cd[t efbufpFn]. @)%*. sflGtk'/, !@ ;fpg, k[=!&. 
2204. klqsf a]r]/ k9fO vr{  

z}n]Gb| yfkf. @)%(. g]kfn ;dfrf/kq, !$ j}zfv, k[=%. 
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2205. klqsf a]r]/ afa'cfdf kfNg] afnaflnsfx¿ 
tf/f cof{n. @)%(. ultljlw, % c;f]h, k[=$. 

2206. klqsf a]r]/ afa'cfdf kfNg ljjz afnaflnsf 
tf/f cof{n. @)%(. cGgk"0f{ kf]i6, #) ebf}, k[=$. 

2207. klqsf a]r]/ xflsdsf] tna 
/fdk|;fb Gof}kfg]. @)%&. ufpFn] b]p/fnL @*)M!#. 

2208. afnxs/x¿sf] l:ylt 
j;Gt /fO{. @)%(. sflGtk'/, @& k';, k[=&. 

2209. ef8fdf klqsf k9\g kfPkl5 k|sfzs b'AnfP / Jofkf/L df]6fP 
Pd8L s'n'ª. @)%*. k|sfz, !! c;f/, k[=^. 

2210. dlxnfn] klqsf a]Rbf 
dw' /fO{. @)%*. /fhwfgL, @( kmfu'g, k[=^. 

2211. /]l8of] lsGbf ljrf/ ug'{kg]{ s'/fsf] rrf{  
lbjfs/ b]jsf]6f. @)%%. emÍf/, ;fpg–r}t, k[=!(–@). 

2212. A Customer Survey of Nepali Times 
Sipa Mehta and Sanjaya Raj Regmi. 2001. Internship report, 
MBA. Pokhara University. 

2213. A Strategic Marketing Plan for Gorkhapatra Publication 
Atul Shrestha, Nerisa Shrestha, Shailesh Karki, Srijan Pandey 
and Sweety Singh. 1999. Project report, MBA, Kathmandu 
School of Managment, KU. 

2214. Brand Vision Project on Newspapers and Newsmagazines 
Namrata Mathema, Neelisha Joshi, Nerisa Shrestha, Sujit Dhoj 
Joshi and Ujjwal Manandhar. 1999. Project report, BBA, 
Kathmandu School of Managment, KU. 

2215. Communication Planning in the Making 
Prabal Raj Pokhrel. 1996. In Journalism & Mass 
Communication Golden Jubilee Souvenir. Prabal R. Pokhrel, 
ed., pp.99-102. Kathmandu: Journalism and Mass Communi-
cation Department, Ratna Rajya Laxmi Campus. 

2216. Marketing Report on Gorkhapatra  
Richa Shrestha. 2000. Project report, MBA, Kathmandu 
School of Managment, KU. 

2217. Marketing Research and Radio Annapurna 
Bishal Neupane. 2002. In  Annapurna Shatabdi: Smarika 
2002. Dipendra Shrestha, ed., pp.139-141. Pokhara: Radio 
Annapurna 93.4. 
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2218. Media Marketing in Nepal 
Ravin S. Lama. 1995. The Kathmandu Post, 6 January, pp.5-6. 

2219. Media: New Horizon, New Hope 
Durga Deep Kunwar. 1995. The  Kathmandu Post, 6 January, p.5. 

2220. Newspaper Market  
Name not mentioned. 2001. New Business Age 1(3):4. 

2221. Newspaper Marketing in Nepal 
Siddartha Malhotra. 1995. The Kathmandu Post, 6 January, p.5. 

2222. Newspapers' Price War 
Bijay Aryal. 1996. The Rising Nepal, 11 August, p.4. 

2223. Price Hike & Circulation 
Bijay Aryal. 1997. The Rising Nepal, 19 September, p.4. 

2224. Socio-Economic Conditions of Newspaper Hawkers in 
Kathmandu 
Navin Rayamajhi. 1999. Master's Degree Dissertation, 
Sociology/Anthropology, TU. 

2225. Spend More or Risk Failure 
Bijay Aryal. 1997. The Rising Nepal, 26 September, p.4. 

2226. Strategic Marketing Research of WAVE Magazine 
Kusum Lal Shrestha, Mahesh Paudel and Nabin Subedi. 1999. 
Project report, MBA, Kathmandu School of Managment, KU. 

2227. What Ails Media Marketing 
Suman Shakya. 2003. New Business Age 2(11):49-51. 

 
!)=@ lj1fkg 

         Advertisement 
 
2228. cvaf/sf awfO{ lj1fkgn] k'5f}+ hgtfsf] cfF;' 

>Leb| g]kfn. @)%(. g]kfn ;dfrf/kq, !$ dª\l;/, k[=$. 
2229. cvaf/ x'g'sf] /dfOnf]  

hgfb{g cfrfo{. @)$(. g]kfnLkq, @ ;fpg, k[=$. 
2230. cvaf/L lj1fkgsf] k|efjsfl/tf 

g/]Gb|axfb'/ /fhe08f/L. @)%%. sflGtk'/, !* dª\l;/, k[=$. 
2231. cfsif{s lj1fkg, vt/gfs kl/0ffd 

c?0ff pk|]tL. @)%&. cl:dtf %^M$@–$%. 
2232. cfrfo{–aGw'af/] s]xL s'/f 

z/brGb| zdf{ e§/fO{. @)%#. uf]/vfkq -zlgjf/Lo kl/lzi6fÍ_, 
!! df3, k[=v. 
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2233. cfhsf] o'u–lj1fkgsf] o'u 
b'uf{gfy zdf{. @)$(. g]kfndf lj1fkg Joj;fo :dfl/sf . 
ef/tL l;njfn lu/L, ;+=, k[=@#–@%. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2234. Pp6f k"0f{ lj1fkg Ph]G;Lsf sfo{x¿  
ldq;]g bfxfn. @)$(. g]kfndf lj1fkg Joj;fo :dfl/sf . 
ef/tL l;njfn lu/L, ;+=, k[=!*–@!. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2235. snfsf/x¿sf] lj1fkg df]x 
nIdLk|;fb tfdfª. @)%*. ?k/]vf, & kmfu'g, k[=^. 

2236. uf]/vfkqsf] lj1fkg 
lzj /]UdL. @)%&. uf]/vfkq ztjflif{s :dfl/sf . /d]z ltjf/L / 
c¿x¿, ;+=, k[=&$–&^. sf7df8f}+M uf]/vfkq ;+:yfg. 

2237. uf]/vfkq / d'b|0f lj1fkg 
tf/f j:ofn. @)%%. g]kfndf lj1fkg Joj;fo :dfl/sf . k|bLk 
e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 

2238. uf]/vfkq / ;Ël7t lj1fkg ;]jfsf] cf/De 
nId0f pkfWofo. @)%*. uf]/vfkq -!)! jif{ k|j]z ljz]iffÍ_,  
@$ j}zfv, k[=ª. 

2239. hg;Dks{ / lj1fkg 
nfnb]p;f /fO{. @)%!. kqsfl/tf xft] lstfa . w|'jxl/ clwsf/L, 
;+=, k[=(^–!!!. sf7df8f}+M g]kfn k|]; OlG:6Ro"6. 

2240. 6]lnlehg lj1fkg  
gfd pNn]v gePsf]. @)%$. k|;f/0f kqsfl/tf xft] lstfa . 
b'uf{gfy zdf{, ;+=, k[=(@–(&. sf7df8f}+M g]kfn k|]; OlG:6Ro"6. 

2241. bd 5}g lj1fkgdf  
;Gtf]if l/dfn . @)%(. /fhwfgL -;f}hGo_, * ebf}, k[=3. 

2242. b]lvof] awfO{sf] lj1fkg 
l3ld/] …d}b]nLÚ. @)%(. /fhwfgL, !! dª\l;/, k[=^. 

2243. w'dkfgsf] of] k|rf/  
dlgiff cof{n. @)%@. lxdfn %-!_M%@. 

2244. g]kfnsf] kqklqsfdf lj1fkgsf] ljsf;qmd 
g/]Gb|axfb'/ /fhe08f/L. @)%#. sflGtk'/, & kmfu'g, k[=^. 

2245. g]kfn 6]lnlehg / lj1fkgsf] k|jfx 
b'uf{gfy zdf{. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . k|bLk 
e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 
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2246. g]kfndf lj1fkg Joj;fo 
gfd pNn]v gePsf]. @)%&. ljZjbLk, !&-!$_M!)–!!. 

2247. g]kfndf lj1fkg Joj;fosf] k|f/lDes r/0f 
/fh' If]qL. @)%$. sflGtk'/, !! sflQs, k[=$. 

2248. g]kfndf lj1fkg Joj;fosf] k|f/lDes r/0f 
nId0f pkfWofo. @)%$. sflGtk'/, !! sflQs, k[=*. 

2249. g]kfndf lj1fkg Joj;fo / o;sf] ax'cfoflds dxTj 
uf]s'n kf]v/]n. @)$(. g]kfn lj1fkg Joj;fo :dfl/sf . ef/tL 
l;njfn lu/L, ;+=, k[=%–!). sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 

2250. g]kfndf lj1fkg Joj;foM ljxËd b[li6df 
nId0f pkfWofo. @)$*. :dfl/sf . xf]dgfy bfxfn / c¿x¿, 
;+=, k[=@#–@$. sf7df8f}+M g]kfn kqsf/ ;‹, s]Gb|Lo ;ldlt. 

2251. g]kfn lj1fkg Ph]G;Lsf] #( jif{  
?ksnfn >]i7. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . 
k|bLk e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2252. g]kfn lj1fkg Ph]G;L ;‹sf] ;ft jif{  
k|bLk e§/fO{. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . k|bLk 
e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 

2253. g]kfnM lj1fkgsf !#^ jif{  
s[i0fk|;fb bfxfn. @)%%. g]kfndf lj1fkg Ph]G;L ;‹ :dfl/sf . 
k|bLk e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2254. g]kfnL lj1fksx¿sf ;d:of 
cfeL zdf{. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . k|bLk 
e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 

2255. g]kfnL lj1fkgM sxL+ gePsf] hfqf=== 
gfd pNn]v gePsf]. @)%). o'u;Djfb, % h]7, k[=@. 

2256. g]kfnL lj1fkg Joj;fosf ;d:ofx¿ 
>LsfGt cfrfo{. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . 
k|bLk e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2257. g]kfnL ;~rf/dfWodsf ;d:ofx¿  
>L cfrfo{. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . k|bLk 
e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 



ldl8of / ahf/  181 

 

2258. kqsf/x¿sf] kL8f / lj1fkgsf] syf 
zDe' >]i7. @)$(. g]kfndf lj1fkg Joj;fo :dfl/sf . ef/tL 
l;njfn lu/L, ;+=, k[=%–!). sf7df8f}+M g]kfn lj1fkg Ph]G;L ;‹. 

2259. kqsfl/tf hg;Dks{ / lj1fkg 
uf]ljGb sf]O/fnf. @)%^. ;~rf/ ky . sdn]z l8=;L=, ;+=,  
k[=##–$). ;'v]{tM g]kfn kqsf/ dxf;‹, ;'v]{t zfvf. 

2260. kqklqsf / lj1fkg Ph]G;LaLrsf] cGt;{DaGw  
g/]Gb|axfb'/ /fhe08f/L. @)%%. g]kfn lj1fkg Ph]G;L ;‹ 
:dfl/sf . k|bLk e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn 
lj1fkg Ph]G;L ;‹. 

2261. k|sfzgsf] Joj;fosf] l:ylt / lj1fkg Ph]G;Lsf] :j?k 
gfd pNn]v gePsf]. @)$%. g]kfndf hg;~rf/ :dfl/sf . d~h' 
/Tg zfSo, ;+of]hs, k[=!&!–!&%. sf7df8f}+M k|]; sfplG;n g]kfn. 

2262. k|]; / lj1fkg Ph]G;Lsf] ;DaGwn] k|hftGqnfO{ :yfloTj lbg ;S5 
k'is/nfn >]i7. @)%%. cfhsf] ;dfrf/kq, @% dª\l;/, k[=$. 

2263. af6f] x]/]/ 
sdn bLlIft. @)%@. uf]/vfkq -zlgjf/Lo kl/lzi6fÍ_, !# df3, 
k[=s. 

2264. …efO/;Ú x¿sf lj?4 …ldl8ofÚ sf] k|of]u s;/L 
r'gaxfb'/ u'?ª. @)%(. :k];6fOd, !^ dª\l;/, k[=&. 

2265. oL lj1fkgn] s:tf] kl/0ffd Nofpnfg\ 
t]hk|sfz >]i7. @)%*. :k];6fOd, @ c;f]h, k[=&. 

2266. /]l8of] k|;f/0fdf Jofj;flos lj1fkgsf] e"ldsf 
g/]Gb|axfb'/ /fhe08f/L. @)%$. k|;f/0f kqsfl/tf xft] lstfa . 
b'uf{gfy zdf{, ;+=, k[=!%$–!%&. sf7df8f}+M g]kfn k|]; OlG:6Ro"6. 

2267. /f]ulj?4 …;]lnla|6LÚx¿  
dgLif uf}td. @)%(. sflGtk'/ -sf];]nL_, !% ebf}, k[=r. 

2268. jif]{gL ;f9] rf/s/f]8 :jfxfM :jf:Yo lj1fkgsf] nufgL afn'jfdf 
kfgL  
s[i0f clj/n. @)%*. gofF ;8s, ( dª\l;/, k[=$. 

2269. lj1fkgsf] p2]Zo k};f sdfpg' dfq=== 
lszf]/ kf]v|]n. @)%). uf]/vfkq, ! c;f/, k[=$. 

2270. lj1fkgsf] wf/M pBf]u jfl0fHosf] cfwf/ 
efis//fh /fhsl0f{sf/. @)%&. sflGtk'/, @( h]7, k[=&. 

2271. lj1fkgsf] k|efj slt===< 
ldng w/]n. @)%*. /fli6«o hgd~r !-%_M!)–@@. 
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2272. lj1fkgsf] ahf/ 
uf}/j pkfWofo. @)%&. lxdfn !)-%_M%@–%#. 

2273. lj1fkgsf] a9\bf] Jofkf/  
clZjgL sf]O/fnf. @)%*. ;jf]{Qd %)M!^–!(. 

2274. lj1fkgsf] of] z}nL  
ljdn ef}sfhL. @)%*. lxdfno 6fOD;, @# ebf}, k[=$. 

2275. lj1fkg tyf lj1fkg Joj;fo 
uf]kfnbf; >]i7. @)%%. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . 
k|bLk e§/fO{, ;+=, k[=pNn]v gePsf]. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2276. lj1fkg tyf lj1fkg Joj;foM Ps ljrf/ 
uf]kfnbf; >]i7. @)$(. g]kfn lj1fkg Ph]G;L ;‹ :dfl/sf . 
ef/tL l;njfn lu/L, ;+=, k[=!%–!^. sf7df8f}+M g]kfn lj1fkg 
Ph]G;L ;‹. 

2277. lj1fkg gkfP/ g} g]kfnL klqsfx¿nfO{ s'kf]if0f ePsf] xf] t< 
s'znhË clwsf/L. @)%!. ;fwgf @%M($–(&. 

2278. lj1fkg gLltut x'g'k¥of] ls< 
s]z/ sfsL{. @)%*. b 8]li6g]zg dfl;s !-!_M&–*. 

2279. lj1fkg klg s:tfÛ s:tfÛ Û 
dfwj kGt. @)%(. lbJobz{g, @* dª\l;/, k[=&. 

2280. lj1fkgdf snfsf/sf] gv/f 
ljifd zfxL 7s'/L. @)%(. :k];6fOd, !$ ebf}, k[=%. 

2281. lj1fkgdf g]kfnL ;~rf/dfWodsf ;d:ofx¿  
>L cfrfo{ .@)%&. lxdfno 6fOD;, #) h]7, k[=$. 

2282. lj1fkgdf afnaflnsfM a/bfg ls clezfk< 
k|sfz 1jfnL. @)%&. 5nkmn, @# k';, k[=&. 

2283. lj1fkg / ;~rf/dfWod 
hut/~hg. @)%!. sflGtk'/, & df3, k[=$. 

2284. lj1fkg /f]Sg] ls lj;Ëlt b]vfpg]< 
j;Gtk|sfz pkfWofo. @)%*. uf]/vfkq -zlgjf/Lo kl/lzi6fÍ_, 
!* kmfu'g, k[=3. 

2285. lj1fkg Joj;fo / a]nfotL rng 
w|'jxl/ clwsf/L. @)%). k'ghf{u/0f, ! j}zfv, k[=%. 

2286. lj1fkg Joj;fo / o;sf ;d:ofx¿  
dfwj/fh ltldlN;gf. @)%$. cfhsf] ;dfrf/kq, !$ h]7, k[=^. 
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2287. lj1fkgM Jojxf/ kl/jt{gsf nflu 
s]bf/ sf]O/fnf. @)%*. :k];6fOd, # c;f]h, k[=&. 

2288. lj1fkgM xif{ / zf]ssf 
?kf hf]zL. @)%&. lxdfn !)-*_M!@. 

2289. j]a;fO6df lj1fkg 
lbg]z jfUn]. @)%(. g]kfn kflIfs @-@)_M$%. 

2290. >d, ;+:s[lt / cZnLnhGo k|rf/k|;f/  
t]haxfb'/ a:g]t. @)%(. xfFs, @% dª\l;/, k[=^. 

2291. ;~rf/ / lj1fkg -;DkfbsLo_ 
lxdfno 6fOD; . @)%&. ( ;fpg, k[=$. 

2292. ;/sf/L ;~rf/dfWoddf b]lvPsf] lj1fkg -;DkfbsLo_ 
cfhsf] ;dfrf/kq . @)%#. $ ebf}, k[=%. 

2293. HIV/AIDS af/] cfh}b]lv s'/f u/f}+ 
gjLg kf]v/]n. @)%(. /fhwfgL, ( k';, k[=%. 

2294. A Comperative Study of Television Advertisement with 
Special Reference to Nepal Television  
J. Pandey. 2002. Master's Degree Dissertation, Management, TU. 

2295. Ad-business: What Ails the Ad-industry? 
Ravin S. Lama. 1995. The Rising Nepal (Friday Supplement), 
3 February, p.I.  

2296. Ad Club of Nepal: An Introduction 
Pawan Pradhan. 2055 B.S. In Nepalma Vijnapan Byawasaya 
Smarika.  Pradeep Bhattarai, ed., page not mentioned. 
Kathmandu: Nepal Vijnapan Agency Sangh. 

2297. A Dissertation on Choice of Media For Promoting Product  
Binayak Dhungana. 2001. Master's Degree Dissertation, 
Management, TU. 

2298. Ad Marketing Brimming with Creativity 
Prem Khanal. 2001. The Kathmandu Post, 19 May, p.1. 

2299. Ads and the Press: the Way of the Market 
Hari Uprety. 1992. The Rising Nepal,  2 April, p.4. 

2300. Ads on Billboards 
Udaya Lama. 1999. The Rising Nepal,  31 October, p.4. 

2301. Ads, Like Bikinis, Cover More Than What They Reveal 
Name not mentioned. 2003. The Himalayan Times,  
14 January, p.1. 

2302. Advertisement: Boom or Curse? 
Asta Shakya. 1994. The Kathmandu Post (The Sunday Post), 
4 December, p.I. 
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2303. Advertising and Market Creation in Nepal 
Dipak Gyawali. 1988. SAMBAD (IIDS Bulletin) 1(1):2-5.     

2304. Advertising in Nepal 
Prabhat Singh Khati. 2001. Internship report, BBA, Pokhara 
University. 

2305. Advertising Plays Key Role in Business 
Hriday Tuladhar. 1999. The Kathmandu Post, 21 March, p.4. 

2306. Advertising Through Television: Impact on Consumer 
Behavior 
Ram Bhakta Ghimire. 2000. Master's Degree Dissertation, 
Business Administration, TU. 

2307. An Insight into Today's Advertising World 
Pinki Roy. 1995. The Kathmandu Post, 6 January, p.5. 

2308. Another Task Force, Again 
Bijay Aryal. 1997. The Rising Nepal, 3 September, p.4. 

2309. A Proposal of Monitoring Agency 
Himlal Ghimire. 2055 B.S. In Nepalma Vijnapan Byawasaya 
Smarika. Pradeep Bhattarai, ed., page not mentioned. 
Kathmandu: Nepal Vijnapan Agency Sangh. 

2310. A Study of Advertisement in Nepal 
Prakash Raj Pandey. 1980. Master's Degree Dissertation, 
Management, TU. 

2311. A Study on the Communication Effect of Advertising and 
Brand Preference of Instant Noodles 
Rajendra Giri. 1985. Master's Degree Dissertation, Commerce, TU. 

2312. Client Services of Advertising Avenues 
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