2193.

2194,

2195.

2196.

2197.

2198.

2199.

2200.

2201.

2202.

2203.

2204,

qo. foifSen = qaire
Media and Market

q0.9 fdadt/fda=or

Marketing/Circulation

AGET BRTSTH! HIAT T AT

faeeT 2131 R0UY¥| FTTH FHTATTT, 0 WS, LU
ATRTAIH AT TPl § gL U

e AT 045 FHTTT 2727, R0 T4, 9.8
Fiear Al 7, Fea fage &=

TERAT HT5| R0U3 FT7 FHTHATTT, § FH, 2|
FIAT FTATPIEHT TH STATTAA

TARTH TIUS| ROUR| FITYT (FIFGedl), RS T, .31
et faenfier 99

AT ATIRNRN R0YR| TTT 1T 3(5): ¥ 0-% Y]
EEIRECECIR e - Lt Ca k| i

T AT 0% 5| F977=7T, & AT, IR

AT qMF B Yo goR fafwer e faar
RITEAR e8| R04G| TRETTT, R% T4, 7.9
TABIAT EAT SGET ST

HIRIST T R0UT| F9TT FATTOTT, ¢, AR, .4
TAICTBTeRT faaRer qiATT: T sreaae

AT AI0E1 R0U S| 7977 135:93-951

gt atey fomeeir o

TEEE qIEA R0URI AT, 4% TH, T4

RIS TR TEIRT AT S FARTYT aTae ‘Tl qrgell’
FHA AR R0UG| /797, 4R |94, 7.99
P A=) TeTE @H

STvg ATATI R0UR| FG7T FHTHCTT, ¥ T9T@, T4




2205.

2206.

2207.

2208.

22009.

2210.

2211.

2212.

2213.

2214,

2215.

2216.

2217.

fafsar & aare oo

IPT A=R STGATHT TTerl ST AR

ART AT 04| Teafarer, Y €T, 9%
TTAPT SR STFATHT qTed (qaT STASTAes!
ART FATA J04R| F=TU G2, 30 A&, T.%
P =R BT HS qas

THIATT AT 041 TT5e T 350:93)
FAHEER! (eI

TG AL ROUR| FTYT, 9 I, 4.9

HISTHT Tl T H qTUUs TehITeh o1 I SATIRI |
THS! HA2 0451 79 99 FER, 9.8

AfgeTer qfreT sr=aT

HY S| 04| TeETH, 3% R, T8

ear fepeaT Fa=R IO AT ==

feamere TaehTan 0¥YI %37, ArSH-ad, 7.9%-30!

A Customer Survey of Nepali Times

Sipa Mehta and Sanjaya Raj Regmi. 2001. Internship report,
MBA. Pokhara University.

A Strategic Marketing Plan for Gorkhapatra Publication
Atul Shrestha, Nerisa Shrestha, Shailesh Karki, Srijan Pandey
and Sweety Singh. 1999. Project report, MBA, Kathmandu
School of Managment, KU.

Brand Vision Project on Newspapers and Newsmagazines
Namrata Mathema, Neelisha Joshi, Nerisa Shrestha, Sujit Dhoj
Joshi and Ujjwal Manandhar. 1999. Project report, BBA,
Kathmandu School of Managment, KU.

Communication Planning in the Making

Prabal Raj Pokhrel. 1996. In Journalism & Mass
Communication Golden Jubilee Souvenir. Prabal R. Pokhrel,
ed., pp.99-102. Kathmandu: Journalism and Mass Communi-
cation Department, Ratna Rajya Laxmi Campus.

Marketing Report on Gorkhapatra

Richa Shrestha. 2000. Project report, MBA, Kathmandu
School of Managment, KU.

Marketing Research and Radio Annapurna

Bishal Neupane. 2002. In Annapurna Shatabdi: Smarika
2002. Dipendra Shrestha, ed., pp.139-141. Pokhara: Radio
Annapurna 93.4.



95 FgreAT fAfsar a9 T

2218.

2219.

2220.

2221.

2222.

2223.

2224,

2225.

2226.

22217.

2228.

2229.

2230.

2231.

2232.

Media Marketing in Nepal

Ravin S. Lama. 1995. The Kathmandu Post, 6 January, pp.5-6.
Media: New Horizon, New Hope

Durga Deep Kunwar. 1995. The Kathmandu Post, 6 January, p.5.
Newspaper Market

Name not mentioned. 2001. New Business Age 1(3):4.
Newspaper Marketing in Nepal

Siddartha Malhotra. 1995. The Kathmandu Post, 6 January, p.5.
Newspapers' Price War

Bijay Aryal. 1996. The Rising Nepal, 11 August, p.4.

Price Hike & Circulation

Bijay Aryal. 1997. The Rising Nepal, 19 September, p.4.
Socio-Economic Conditions of Newspaper Hawkers in
Kathmandu

Navin Rayamajhi. 1999. Master's Degree Dissertation,
Sociology/Anthropology, TU.

Spend More or Risk Failure

Bijay Aryal. 1997. The Rising Nepal, 26 September, p.4.
Strategic Marketing Research of WAVE Magazine

Kusum Lal Shrestha, Mahesh Paudel and Nabin Subedi. 1999.
Project report, MBA, Kathmandu School of Managment, KU.
What Ails Media Marketing

Suman Shakya. 2003. New Business Age 2(11):49-51.

0.3 fdsIdel

Advertisement

HGEHT FaTE fawmamer Taf St Afq

HTE T 048R T FHTFTTT, 1% FIMER, T. %)
HGAR g TSl

STHTET A=A R0% Q| FGTATT, R TS, T.¥]

AGATR FaATIART THATGHIAT

TEFARTGR ASAFTSTE 0441 #7Y, 95 W, 9. %1
ATPYE (AT, GARHATS TRTH

HBUT IYAN 0L FRHAT 45 ¥ - Y]

Y- TR FET F

IRETE ITHT WERTS| 043N TIRGTYT (TTardT 7RRrers),
99 |1, 9.4



2233.

2234,

2235.

2236.

2237.

2238.

2239.

2240.

2241.

2242.

2243.

2244,

2245,

fafsar « aare o)
EISCIRUBERIRE G U

AT STHN RO%R| FGITHT 197 TG T |
qRT faerare fér &) 9.33-3W FT3HTEn quTe fammaw
TS=T T

TS IO AT GOl FhES

=8 T R0Y R\ FUTHT A9 SFFGTT THIOFT |
qRAT faetarer fréT & 9.95-3q1 FISATST: q9T fosima=
TSi=AT T

FAThREEH! [T HIE

AEIIHTE qTATSI R04E| F70&7 9 A, T8I

G ECAREEINE]

fra TN 0¥ TIvErTT vraarfye e | T faar T
IEEw, T, J.9¥-U%| FISHTST TRETTT T
THeqrF T HEO fasa_

ART TRATAl R0UY| FGTTHT [F57797 TG THRE | Fard

TE, |, J.Seoid THUHN FISHTS: TIS (AT THA=AT T3

TRGT97 X qgied faad= Jarpr A

TEHI JUTATA 04| TIRGITT (909 T FA9T [F9797F)
¥ TG, T3

ECECRSCEIRC

ATATIAT AE| ROUN TFFIRAT &7 fparar | gaeiy sfaerry,
T, T.25-999 FISHTS!: AU I8 gia=aa
CRIEECRCEIRE]

ATH Feei@ TATHN R0 Y| FERY THFEIRAT &1 5T |
AT 9T, ., J.]3-29 FISHIS! "I J& gfa=gal
TH &7 fammaern

e et | 0481 TFETHT (&G, & AT, T

et FETEd fasTaT

fafay Bgeir| 0481 7T 99 HefER, 1.8

FAATH! AT TR

AT 2Tl R0URI BHTT LQ):4R
ERISCARERIECALINEEIRECIREEIRE |

CFARTEY ATSTAUGT Q043 F7f7q7, 9 HIH, T.8I

AT fetie ¥ fasraser yae

TS 9THN R0UL| FTTT [T Toieel &5 THIRF | TaTT
WIS, ¥, T el THUH FISHIST: Tl oo To=iT 45




Yoo FYredT [lsar gy =y

2246.

2247.

2248.

2249.

2250.

2251.

2252.

2253.

2254,

2255.

2256.

2257.

BRICEINEEIRE RS b

ATH Iool@ A9THN 0%\ 797777, 99(9%):q0-99!

AYTAHAT FEATIA AP TROSTF =R

IS &N R0%¥| BT, 19 FhaE, %)

BRISCIRCEIRE R ERIDE R R C A |

FTEHI JUTATA 0% ¥ F797, 19 F1ia®, J.5l

AITAAT FAAIT SFAAT T TG TEATANHE Toed

TeRe qrE<el 0¥\ FG7eT [F5797 FFT TFHIF | ARAT
faetarer fRY, ., g.4-q01 FISATS: qUT fasias Uorwdr 45l
Farerr famra sraam: faegw ghewn

TEHI JUTATAN 0¥ 5| THIFE | ETHATT TETA T ATEE,
T, T.33-R¥| FISHTSE IS TAFR TF, e ATA|
e Tasmae Teier 3R a9

TYHATA ATS| 04 Y| TGTeT [FAF797 TA~d G5 THIHT |
TEIT 9IS, |, T.Foold THURN BTSHTST: ATl fasmae
LERICE]

et fase Ty g 91 a9

TEIT VeS| ROYY| AY7T [F57T97 TFwdT &5 THIOHT | TaId
TE, |, J.Seoid THUHN FISHTS TITS (AT THA=T 5
Tt fasraeeT 93% 99

FUYHATE IETA| 0UY| TITHT G797 Toirdl TF THIHT |
TEIT TERTE, &, T30 ATTHN FISHIST T fasmas
LERICE]

ERICIRCEIRCrioTa )]

AT TAN ROUYUN TYIT [FSTTT TAT AF THIOET | TET
TG, |, J.Seoid THUHN FISHTS TS (AT THA=T q5)
YTl fAATI: FET AT AT

AW ool THURN 0401 FIFHETE, 4 58, TR

Tl fawT EETEE R

SfTepTe ATITA R0UN FGTeT [F3797 Toirdd] qF THIOeHT |
TEIT 9IS, |, T.Foold THURN BTSHTST: ATl fasmae
LERICE]

YTl FSARHATATE] FHACE

ST AR ROYY| F7eT A9+ To=dil qF THIPaT | 9ad
TE, |, J.Gooig THUHN FISATS: T (G0 THA=AT T35




2258.

2259.

2260.

2261.

2262.

2263.

2264.

2265.

2266.

2267.

2268.

2269.

2270.

2271.

fafsar v a7 959
qApReEd! ST ¥ st &1

T A 0¥\ FGITHT [FF97 FFATT FHITFT | ARAT
faretarer R, &, 9.4-90| FIGHIS! T famTaT UowiT I
TAFIRAT ST ¥ fasmae

TMfavg PIZAAT R0US| Fo777 79 | FHAL fS. &1, 4.,
7.33-¥0| qUd: AT TAFR HeTHg, qEd 9T
LERIECIRECEIEE R R CleC l BT ns |

TCRABIGY AAAUSRI R0UYU| FI7eT [F=197 Toirll 5
FHIRHT | F&TT TR0, ., J.Foci@ ATTHT FISHTST T
fasmae Tor=r |g

THIIA! FqEId! (i T a9 Tl @eq

qATH Jocdd A9UBI 0% Y| TGTH TG>T THIH | A5
T TR, FATSH, J.9\9-9 941 HISHATS: T& FIIfer TaTen)
9 ¥ FaATOe TR IR STaedTE e fod 99,

TERTATA 35| R0UL| HToeh FHTHT, Y AR, 9. %)
el &R

FHA Q6T 0L TIRGTTT (AT TRATETE), 93 AT,
q

TR T[S 048 HHTEH, 9% HIAR, 1.9

A7 faaTaer FET IR ATSATT

TSTIERTLT 23| 04| TEHSTEH, I A4S, 9.9

S JARHT AEHIE fasaTeb e

ATHARTL ASTHISTAN 204 ¥ 9?77?Wj:/\cﬁ//?d/\ 5’7?/'0/@/9(7’/@”
SITATT THT, 4, qﬂw-%\w PISHTST: qUTeT 9 S|
AMiaeg Afafsdras

AT AT R0URI| FTTGT (B, 4 AR, T

?rﬁr;rﬁ e TRFIRNE @Mel: WA faaaae dTmHr Sqarar
Fo AfaRell 0451 T FeF, & HAX, T.¥|

farsTomeT ITeT AT FHST AT

fFelR dra«l 0401 TvErTE, ¢ FER, 9%

STl R SEURT ATSAH! ATER

HTCHITST IASTHVIHR| 049 FTfTT7, 3% 33, 1.9
[GEIEECAR R e

A a¥ell R04s| TgT FaH=7 9(4):30-33




YoR FITAT [fsar a=y =T

2272.

2273.

2274,

2275.

2276.

22717.

2278.

2279.

2280.

2281.

2282.

2283.

2284.

2285.

2286.

IEEIEECARCE 1K

MRT JUTEATA 0491 BHT 10(%):43-13

STl el AR

Afya=T FrETEAT 04T FFTHE L0954l

o A el

forwer sTrepToin R04G| AT 2T R39S, 9.
EEICEESEIRCRIRE B ERIT)

TTARTE 5SS R0UY| FG7T [F797 Toirdil qg THFT |
TEIT 9IS, |, T.Feold THURN BTSHTST: ATl fasmae
TS=AT T

[EEIREERIRCEIRE I E G0

TMITARTT TS| R0¥R| FIIT [FATTT TAIT TF THIFT |
AT faerare Fr &, 9.94-9%1 FTSHTST: A9Tel farsmae
TS=AT Tl

farsros FUTR J A9 ufreTEETS HUITOT T &7 A7
FITEASTT ATTRTN 0491 FTET Y% ¥ -2

s AT g 67

FIR FTbN 045l & SATHIT HIfFF 4(9):9-5l

fasra ufr eam &= !

AT T 04| fFEFFefT, 5 wEfER, 9.

TSI FATPRS! @

faerm Tl e R04RI FWHETEH, 9% R, TU
faRTg==T AUTel FSARATEIHST RS

ST AT 1R0K\ BHTTT 2737, 30 W3, T.%)

farsmaeraT aretenfererr: sRE™ f6 aframa?

TR FATAN 0% Ferher, I3 09, 1.9

fasIe T geaRATEH

SISl 0441 77T, \9 HTH, %

fasmam e fop faagta Tare?

FUATRTT JUTEATAN 0S| TRGITT (TFaRT TRATETS),
i ST, 7.9

fasTys sgEE™ T S 99

gl ATTFTN 0¥ 0l FATITRT § AT, .U

fasTys sgEa™ T a9 gHAES

ATARTS [ATATeAT 0U¥)| FTo7ah FATATTT, 1% 315, T8




2287.

2288.

2289.

2290.

2291.

2292.

2293.

2294,

2295.

2296.

2297.

2298.

2299.

2300.

2301.

2302.

fafsar « e 953
fastroe: seER ufadyewr amfT

HAR BIGAT 04 S| HHSTZH, 3 A, 7.9
eI g9 T wirehar

Fa7 Siref k089 BHTT 0(5)9R
EERIECUINEEIRE]

fawrer amen R0UR| FITT FIférE (R0):¥ Y
HH, T T ATAAAT TARTEAR
TTIETEY AN J0URI AT, W IR, K
R T fasae (FeTaeh)

EATTT 2737 | Q049 & ATSH, T.%)

TRXHN oARATHAT Sfguent fasmamr (gearesh)
SJTSTeRT FHTETCTT | 0431 ¥ ST&T, T4

HIV/AIDS SR 3Telafg T T

TA @Al 04| TTETH, X TE, U

A Comperative Study of Television Advertisement with
Special Reference to Nepal Television

J. Pandey. 2002. Master's Degree Dissertation, Management, TU.
Ad-business: What Ails the Ad-industry?

Ravin S. Lama. 1995. The Rising Nepal (Friday Supplement),
3 February, p.l.

Ad Club of Nepal: An Introduction

Pawan Pradhan. 2055 B.S. In Nepalma Vijnapan Byawasaya
Smarika. Pradeep Bhattarai, ed., page not mentioned.
Kathmandu: Nepal Vijnapan Agency Sangh.

A Dissertation on Choice of Media For Promoting Product
Binayak Dhungana. 2001. Master's Degree Dissertation,
Management, TU.

Ad Marketing Brimming with Creativity

Prem Khanal. 2001. The Kathmandu Post, 19 May, p.1.

Ads and the Press: the Way of the Market

Hari Uprety. 1992. The Rising Nepal, 2 April, p.4.

Ads on Billboards

Udaya Lama. 1999. The Rising Nepal, 31 October, p.4.

Ads, Like Bikinis, Cover More Than What They Reveal
Name not mentioned. 2003. The Himalayan Times,

14 January, p.1.

Advertisement: Boom or Curse?

Asta Shakya. 1994. The Kathmandu Post (The Sunday Post),
4 December, p.l.




Yo¥ FYrell fAfear gy =T

2303.

2304.

2305.

2306.

2307.

2308.

23009.

2310.

2311.

2312.

2313.

2314.

2315.

2316.

Advertising and Market Creation in Nepal

Dipak Gyawali. 1988. SAMBAD (I1DS Bulletin) 1(1):2-5.
Advertising in Nepal

Prabhat Singh Khati. 2001. Internship report, BBA, Pokhara
University.

Advertising Plays Key Role in Business

Hriday Tuladhar. 1999. The Kathmandu Post, 21 March, p.4.

Advertising Through Television: Impact on Consumer
Behavior

Ram Bhakta Ghimire. 2000. Master's Degree Dissertation,
Business Administration, TU.

An Insight into Today's Advertising World

Pinki Roy. 1995. The Kathmandu Post, 6 January, p.5.
Another Task Force, Again

Bijay Aryal. 1997. The Rising Nepal, 3 September, p.4.

A Proposal of Monitoring Agency

Himlal Ghimire. 2055 B.S. In Nepalma Vijnapan Byawasaya
Smarika. Pradeep Bhattarai, ed., page not mentioned.
Kathmandu: Nepal Vijnapan Agency Sangh.

A Study of Advertisement in Nepal
Prakash Raj Pandey. 1980. Master's Degree Dissertation,
Management, TU.

A Study on the Communication Effect of Advertising and
Brand Preference of Instant Noodles

Rajendra Giri. 1985. Master's Degree Dissertation, Commerce, TU.
Client Services of Advertising Avenues

Uma Devi Pun. 2002. Internship report, BBA, Pokhara
University.

Credibility Factor in Advertisement

Name not mentioned. 2003. New Business Age 2(9):61-62.
Development of Newspaper Advertising in Nepal

Narendra Bahadur Rajbhandary. 1997. The Kathmandu Post,
18 February, p.E.

Nepal Television as **Media for Advertisement™

Deepesh Vaidya, Sameer Chhetri and Smriti Shrestha. 1997.
Project report, MBA, Kathmandu School of Managment, KU.
Problems and Prospects of Advertising in Nepal

Bharat Koirala. 2048 B.S. In Smarika. Homnath Dahal, et al.,
eds., pp.24-30. Kathmandu: Nepal Patrakar Sangh, Central
Committee.



2317.

2318.

2319.

2320.

2321.

2322.

2323.

2324,

2325.

2326.

2327.

2328.

fafsar v a9rv 95y

Problems and Prospects of Advertising Agencies in Nepal
Tulsi Ram Pokhrel. 2000. Master's Degree Dissertation,
Management, TU.

Public Relations and Advertising in Nepal

Rameshor Bhandari. 1996. In Journalism & Mass Communi-
cation Golden Jubilee Souvenir. Prabal R. Pokhrel, ed., pp.93-94.
Kathmandu: Journalism and Mass Communication Depart-
ment, Ratna Rajya Laxmi Campus.

Radio Ads (A Study of Radio Commercials)
Hem Hamal. 1974. Unpublished report, FP/ MCH Project,
Kathmandu.

Radio Advertising and its Impact on Purchasing Act in
Consumer Goods

Santosh Kumar Upadhyaya. 1981. Master's Degree Dissertation,
Commerce, TU.

Radio Nepal and Advertising

Sailendra Raj Sharma. 2055 B.S. In Nepalma Vijnapan
Byawasaya Smarika. Pradeep Bhattarai, ed., Page not
mentioned. Kathmandu: Nepal Vijnapan Agency Sangh.

Selecting Ad Agencies: The CRS Way
Name not mentioned. 2002. New Business Age 1(11):54.

Study on Operation of Ad Avenues
Anil Dhewaju. 2002. Internship report, BBA, Pokhara University.

Surviving in Advertising and Communication
Ravin S. Lama. 2001. New Business Age 1(3):42-43.

Television and Advertising

Tapanath Shukla. 2055 B.S. In Nepalma Vijnapan Byawasaya
Smarika. Pradeep Bhattarai, ed., page not mentioned.
Kathmandu: Nepal Vijnapan Agency Sangh.

The Communication Effect of Advertising and Brand
Preference

Laxmi Prasad Baral. 1996. Master's Degree Dissertation,
Management, TU.

The Movie Stars Endorsement in Advertising
Gopi Ram Sharma. 1996. Master's Degree Dissertation,
Management, TU.

The Role of Advertising in Brand Choice and Product
Positioning (with Special Reference to Soft Drink and
Instant Noodles)

Rajendra Krishna Shrestha. 1997. Master's Degree Dissertation,
Business Administration, TU.



Yo% 7Tl fafsar = a=r

2329.

2330.

2331.

2332.

The Role of Advertising in Brand Loyalty (with Special
Reference to Soft Drink)

Binay Kumar Thakur. 2001. Master's Degree Dissertation,
Management, TU.

Today's Significance Advertisement- A Bilateral Preview
Roshan Sen. 2001. Internship report, BBA, Pokhara University.
When Ads Scream 'Jhola Ma Ke Cha Ke Cha'

Phanindra Upadhyay. 1995. The Rising Nepal (Friday
Supplement), 17 March, p. I1.

Where Are Ads Heading for?

Chiranjibi Kafle. 1994. The Rising Nepal (Friday Supplement),
25 November, p.111.



